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Western Horse Review  is the voice of the western riding 
culture in Canada. The magazine is published six times a 
year including a special Championship Edition each year 
end.  With a national audience of over 55,000 passionate 
and engaged readers, the magazine’s core content is about a 
life that is engaged with western culture. Central to it – the 
horse. The magazine enhances our readers chosen lifestyle 
with excellent reporting and award-winning editorial, 
punctuated by outstanding photography. 

Extending our brand into online, e-newsletters and social 
media has been a natural progression, embraced by steadfast 
readers and new viewers alike. Through it’s online and social 
media presence, it outperforms all other equine and western 
lifestyle publications in Canada.

Every issue of  Western Horse Review  engages more than 
55,000 of your prime customers, for it is at the heart of the 
western riding community in Canada – the chronicler of life 
in the West. 

Now in its 24th year, Western Horse Review signifies sus-
tained success and growth for your brand, as well as ours, 
with a consumer who is eager to experience all that is a part 
of this western lifestyle. 

about us

www.westernhorsereview.com
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Tetanus is caused by toxin-producing bacteria present in the intestinal tract of many animals and 
found in the abundance in the soil where horses live. Spores can enter the body through wounds, 
cuts or the umbilical cords of newborn foals. It’s not contagious between horses but tetanus poses 
a constant threat to horse and humans. More than 80% of affected horses with tetanus will die. In 
previously unvaccinated horses, a tetanus vaccine should be administered in two doses four to 
six weeks apart.Vaccinate annually after the initial series. Boosters may also be required for hors-
es that incur an injury or undergo surgery, or for mares and foals if advised by your veterinarian. 

Commonly known as “sleeping sickness,” this disease is caused by the Western Equine 
Encephalomyelitis (WEE) virus or the Eastern Equine Encephalomyelitis (EEE) virus. 

The Venezuelan variety (VEE) has been observed in some southern states 
and specific parts of the world. The disease is often transmitted via 

mosquitos, after the insects have received the virus from birds and 
rodents. The symptoms vary but all forms of the disease result in 

the degeneration of the brain. Approximately 50% of horses in-
fected with WEE die and the death rate of those infected with 
EEE or VEE is 70-90%. In previously unvaccinated horses, 
administer two doses four to six weeks apart. Revaccinate 
prior to the onset of the next vector (mosquito) season and 
annually thereafter.

One of the most common respiratory diseases of horses, this 
virus is highly contagious. Influenza is treatable but it’s expensive 

to deal with, results in downtime and discomfort and can also cause 
an owner a lot of indirect financial loss. Influenza viruses change con-

stantly in an effort to bypass the horse’s immune system. Equines on high 
traffic farms or those who travel a lot may need regular immunization against 

the disease – check with your veterinarian to see if vaccination can work for your horse.

There are two main strands of this virus; equine herpesvirus type 1 (EHV-1) and equine herpesvirus 
type 4 (EHV-4) that are vaccinated against due to their role in causing significant equine herpes virus 
diseases, (there are actually nine strands of EHV that have been identified.) Both of the main strands 
cause respiratory tract problems however, EHV-1 can also cause abortion, foal death and paralysis. 
EHV-1 is the strand that causes the neurological clinical signs due to inflammation in the brain and 
spinal cord and is associated with a 40% fatality rate – which is typically why horse shows will be shut 
down and horses quarantined if EHV1 is detected. Rhinopneumonitis is spread by aerosol and direct 
contact with secretions, medical tools or drinking water. Immune protection is short-lived therefore, 
pregnant mares must be vaccinated at the fifth, seventh and ninth months of pregnancy.

West Nile virus (WNV) is the leading cause of arbovirus en-
cephalitis in horses and humans in the United States. Horses 
represent 96.9% of all reported non-human mammalian cas-
es of WNV disease. The virus is transmitted via mosquitoes 
The case fatality rate for horses exhibiting clinical signs of 
WNV infection is approximately 33% therefore, vaccination 
for WNV is recommended as a core vaccine and is an es-
sential standard of care for all horses in North America. In 
previously unvaccinated horses, an initial shot should be 
given, followed by another dose four to six weeks apart. After 
that horses should be vaccinated annually prior to mosquito 
season.

These diseases may not be considered “core risks” for vac-
cination purposes however, your veterinarian can advise you 
if they are a concern in your area.

• Strangles

• Rabies

• Botulism

• Equine Viral Arteritis

• Potomac Horse Fever

TETANUS

EASTERN / WESTERN ENCEPHALITIS 

EQUINE INFLUENZA 

RHINOPNEUMONITIS 

WEST 
NILE 
VIRUS 

OTHER DISEASE 
CONCERNS:

CORE VACCINATION 
RECOMMENDATIONS
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Life in the country isn’t always free-spirited and easy-going. 
Challenges from natural and unnatural occurrences may 
pose a threat to your equine property at times. Here are 

some tips for security safeguards in rural areas.
By Jenn Webster

Natural and unnatural challenges may pose a threat 
to your property at times. Making risk management 

decisions that help protect your property during 
unforeseen circumstances can see you through. 

HOME

H Mo E
Safe
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Top Trainers
From reiners to ropers – it doesn’t matter what 

type of riding you’re into, Arizona is a melting 
pot of all types of industry professionals. While 
you are putting together your travel itinerary, be 
sure to investigate where all the top trainers and 
horses are and check out their programs. Getting 
in touch with the horse industry is well worth 
your time. There is nothing like partaking in an 
afternoon with some of the top professionals.

Horse    Country 
Arizona 

Heading to Arizona with a trailer load of 
horses and visions of riding in a windless, 
bug-free mild climate are being realized 

more often than ever by Canadian riders. 
In Arizona the horse heartland runs 

from Casa Grande north 180 kilometers 
to Wickenburg and offers winter long 

competitions in all sports and disciplines. 
For those who yearn for a more relaxing 

time, horseback riding in the Arizona 
deserts and canyons is like stepping back 
a hundred years into the past. Whatever 
your flavor or interest, there is an event, 
barn or picturesque part of the state that 

will feed what you’re craving.

Deanna Kristensen

Some of the top trainers in the reining world, 
such as Andrea Fappani reside and train in the 
horse utopia area east of Cave Creek, north and 
south of Rio Verde Drive, Scottsdale. 
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With all the 
planning and detail 

making, possibly the most 
significant factor in achieving an

 outstanding wedding is adding a bit 
of your own history into making it truly 
representative of your lifestyle. For this 
generation, that means western all the
way. We honor three couples who took 

the celebration of their union and 
turned it into a meaningful 

symbol of their love 
of the West. 

  Western
         Weddings

By Ingrid Schulz and 
Jenn Webster

Print Advertising
in the magazine
55,000+ readers

Video and Online 
Promotion at
westernhorsereview.com
33,000+ impressions             
per month

Facebook Alerts 
+335,000 fans

Twitter Tweets
3,100+ followers

Pinterest
3,200+ followers 

No one in the 
Canadian equine 
media can touch the 
reach of this base. 

Digital Promotion 
via e-newsletter or blasts
13,000+ e-subscribers

e

Instagram
5,000 followers 



Western Horse Review readers are deeply engaged and proudly 
affiliated with the western lifestyle. Dovetailing the traditions 
of the West with the modern sophistication that is the western 
riding culture of the 21st century, our readers are interested 
in western homes, fashion, style, art, music, food, books, 
destinations and all that is embraced in the western landscape. 

They are sophisticated horse owners who provide the highest 
level of care to their horses. They are keen on the newest 
trends in gear and style. They are invested in their country 
homes, barns, pastures and equipment. 

Western Horse Review has the readers you want as your customers.

readership

“Western Horse Review readers are 
passionate about their western lifestyle 

and the magazine that brings it all 
together for them.”

Western 
Horse Review 
readers are. . . 
Owners with Means
HOUSEHOLD INCOME
• 65% over $60,000

Fierce Competitors 
• over 90% of readers ride 
   competitively 

The Consumer Demographic 
AVERAGE AGE OF 
READER
• 9% (18-29)
• 23% (30-45) 

Established Landowners 

Serious Horse Owners 
AVERAGE # OF HORSES
• Seven per household 

97% OF READERS FIND
ADVERTISEMENTS IN 
WESTERN HORSE REVIEW  
HELPFUL IN SECURING
INFORMATION ABOUT 
HORSES, PRODUCTS 
AND SERVICES. 

88% of our readers say they are im-
mersed in western culture and lifestyle. 

44% ranch and/or own cattle

• 69% (45 and older)

38% live on 
an acreage

57% live on 
rural property
10 acres or 
more)
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W
ith as many as 96 hooves thundering down 

the track at once, chuckwagon racing com-

bines the visceral and the primal in earth-

shattering fashion, with every race. The sport 

treats spectators to spellbinders at the sound 

of the horn and love it or lump it, wagon racing, for all its mud 

and glory, is here to stay.

As the reigning 2015 World Professional Chuckwagon 

Association (WPCA) World Champion, Kurt Bensmiller of 

Dewberry, Alberta will return this year to defend his title. Fresh 

off wins from the 2015 and 2014 Calgary Stampede Rangeland 

Derbies, Bensmiller returned emboldened this year to the Calgary 

Canvas Auction held mid-March at the Calgary Stampede grounds. 

Despite an uncertain economy, (the auction has become the unof-

ficial, annual rain gauge for the local economy), Bensmiller was 

met by a confident buyer. Garnering a bid worth $120,000 from 

the Tsuu T’ina Nation, the electrifying driver topped the auction. 

He hopes to make Calgary a three-peat in July. 

With a schedule that sees Bensmiller on the highway for a good 

majority of the year, an outfit that requires four rigs to haul out, 

and an empire that revolves around 48 head (or more) of horses, 

it comes as no surprise that Bensmiller is the kind of guy who goes 

all in when it comes to racing. He’s the type to curse a leap year 

because in the world of wagon racing, it signifies one day that 

throws a wrench into the spokes of the wheel – literally, for the 

weekend warrior’s schedule. 

Although, Bensmiller did have a tiny moment of weakness last 

year after winning the Stampede Rangeland Derby for the second 

time in his career. While on radio talking about his win to thou-

sands of fans, Bensmiller threw out the possibility of a future va-

cation to Mexico, by air. With winnings totaling $131,250 

and a new GMC truck as an easy justification for 

some downtime, his wife Ashly and three 

daughters, Harlee, Hayze and Vahn, held 

Bensmiller to the promise. 

“We also bought a boat last 

year because my wife used to 

do that before her summers 

were completely engulfed 

with wagon racing. So 

Kurt Bensmiller might have been bred into the world of 

chuckwagon racing, but its the bonds he’s made with the 

steeds in his harness that flow through his life’s work. 

in  7My Life horses

By  JENN WEBSTER

Shellie Scott Photography
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14 must-do western adventures in Montana. 
                  By  INGRID SCHULZ

Genuine West
Where else we ask, is the frontier spirit as 

alive as in Montana? With its rich territorial 
history, flora and fauna, rivers and geographic 

expanse (it’s the fourth largest state in the 
USA), it remains arguably, the biggest, 

baddest and boldest western experience of 
all. Here, we delve into the land and people 

and offer you a dozen plus two, unique, 
awe-inspiring (and perhaps, a couple in the 
category of curious) Montana experiences. 

Billings Horse Sale, Billings 
From rodeo, to roping, to day-working, to horse shows, and 
barrel racing to cutting, Bill and Jann Parker, purveyors of 
the Billings Livestock Commission have been there, riding, 
competing and trading up their horses since they were 
little cowpokes. In the largest city of Montana, they have 
produced barrel races, team roping jackpots, rodeos and 
cuttings. Jann confirms our suspicion – they are all about 
the people: “It is the ‘special’ of all of the people you meet, 
through all the years of competition, event production, long 
nights of truck rides and airplane rides, practice sessions, 
clinics, and lessons, that make this horse sale special. Those 
people are our friends, competitors, acquaintances – and 
our customers. They bring you their horses when it’s time to 
sell and they buy horses when it’s time to buy.” Bill and Jann 
welcome you to their next sale. Consider a visit for the April 
rope horse sale, or the May Cow Country Classic – featuring 
their annual Best of the Remuda Ranch Horse Competition 
and kid’s horses and ponies. billingslivestock.com

Crazy Horse Western Consignment Store, LoloAbout 12 miles south of Missoula, where Lewis and Clark camped over 200 years ago, mother and daughter team, Bonnie and Johanna run the largest western consignment store in Montana. Chock full of saddles, tack, boots and western clothing, it’s easily an afternoon of shopping if you’re in the mood. And if you’re hankering to complete your pageant look, they boast a large collection of Rodeo Queen attire and accessories.  crazyhorseconsignment.com

Little Bighorn Battlefield, Garryowen
Experience the defining moments of Custer’s Last Stand – right where it happened on the banks of the Little Bighorn River, when Lieutenant Colonel Custer and his U.S. Army troops were defeated in battle by the Lakota Sioux and Northern Cheyenne, June 25, 1876. Each year, the Lakota commemorate their victory over the United States army in what is considered one of the most detailed productions of its kind in North America – of course without the gruesome true finality of the first annual. Little Big Horn Days run June 24-26. 

www.littlebighornreenactment.com

Cowgirl Spring 
Roundup, 

Paws Up Resort, 
Greenough

Go ahead, indulge yourself in 
the ultimate cowgirl experience, 

alongside the incredible honorees 
of the Cowgirl Hall of Famers, 

western movie costume designer 
(think Dances With Wolves) Cathy 

Smith, renowned vet Eleanor Green 
and Stacy Westfall. This three-
day-weekend includes cowgirl 

skills workshops, a special ranch 
photography clinic with Barbra Van 

Cleve, relaxing trail rides, hiking, 
campfires, music and naturally, 

luxury accommodations, and 
perhaps a glass or two of wine. Learn 

to ride, wrangle and shoot from 
these very talented women of the 

West while enjoying the tranquility 
of a luxury escape. April 28-May 1. 

www.pawsup.com/cowgirl-
spring-roundup

Charlie Russell Museum, Great Falls
Ah, the Russell. A tactile homage to possibly the most romantic figures of our western culture. And, one who has captured our collective admiration for well over a hundred years – after all is there anyone you know, who doesn’t love Charles Marion Russell? Although he was born in St. Louis, Missouri, Russell called Montana home for most of his life, and in Great Falls is a museum with a mission of preserving, researching, interpreting, and educating modern generations on the art and life of the artist; and the art and lives of his contemporary western artists, essentially the work of his disciples from across the continent over the past century. The Russell, a three day western art overload is held each year mid-March, and typically features one or more original Russells in it’s auction. www.cmrussell.org

Bear Gulch Pictographs, Lewiston
Beargulch is an incredibly well-preserved pictograph and 
petroglyph site located in the heart of Big Sky Country, 
just 27 miles from the charming town of Lewistown (a 
West destination all of its own). Take a one and a half 
mile guided tour into the past, and view thousands of 
prehistoric pictographs and petroglyphs on the canyon 
walls in a narrow pristine valley on the Lundin private 
ranch. Camping, barbecues and private dinner parties are a 
few of the options. www.beargulch.net

Copper 
Spring Ranch, 
Bozeman  
Based in the northern 
Rocky Mountains of 
Gallatin County, Montana, 
Copper Spring Ranch, 
owned by the Gilhousen 
family takes pride in the 
history and depth of the 
state’s western heritage 
and lifestyle. They breed and raise Quarter Horses – both classic and speed lines – run barrel races, rodeos, horse sales, clinics and youth rodeo bible camps. We love anyone who strives to develop the next generation of West. They welcome visitors to the truly spectacular ranch, check the calendar on their website for upcoming events. copperspringranch.com

“I received a complimentary copy of 
Western Horse Review magazine at the 

Mane Event in Red Deer last year. I had not read 
the magazine for several years and I was greatly 
impressed with how it had changed. There were 
many interesting and informative articles in it, 
including an article regarding using a bosal that 

was enlighting. I enjoyed it so much that I bought 
200 copies the next month and sent 

one to each of my dealers.”
 ~ Jerald Thiessen, 

Ceres Industries



2017 editorial calendar

March/April
Editorial Features 
• The Stallion Issue with a 
  digital component
• Supplements – Health issue
• Travel: British Columbia 
• Training: Roping
• Health: Mare & Foal Care,
  Deworming, Vaccinations

Closing Date: January 27
Material In: February 3

Special Advertising Report
• Spring Sale Guide
• Equine Supplements
• Complimentary Equine Therapies
• Feed and Nutrition

Additional Event Distribution 
Kamloops Cowboy Festival, BC
Mane Event, Red Deer, AB

july/August
Editorial Features 
• Summer Country List
• The Best of the West
• Health: Hoofcare
• Training: Cutting

Closing Date: May 26
Material In: May 31

Special Advertising Report
• Fall Sale Guide (Part I)

Additional Event Distribution 
Calgary Stampede, Calgary, AB

May/June
Editorial Features
• Canada’s Top Ten Rodeos 
• Camping With Your Horse
• Travel: Montana
• Training: Barrel Racing
• Health:  Senior Horse Care,
   Potomac Horse Fever

Closing Date: March 31
Material In: April 5

Special Advertising Reports
• The Country Living Real Estate Guide: 
• How to Live Well in the Country

Additional Event Distribution 
Mane Event, London, ON

September/October 
Editorial Features 
• Equine Properties 
• Training: Reining
• Health: Vices

Closing Date: July 28
Material In: August 2

Special Advertising Report
• Fall Sale Guide (Part II) 

Additional Event Distribution 
Western Lifestyle Marketplace, 
Canadian Supreme, Red Deer, AB

November/December 
Editorial Features 
• Special Edition Championship Issue
• Western Art Showcase 
• Seasons: Blankets

Closing Date: September 29
Material In: October 4

Special Advertising Report
• Christmas Gift Guide
• Championship Showcase

January/February
Editorial Features
• Western Weddings
• Travel: Arizona & Texas
• Training: Cow Horse
• Health: Vaccines 

Closing Date: November 25
Material In: November 30

Special Advertising Reports
• A Snowbird’s Guide to Riding in Arizona 
• Equine Education Guide 

Additional Event Distribution 
Horse Owners & Breeders Conference, 
Sherwood Park, AB
Saskatchewan Equine Expo, Saskatoon, SK

62   WESTERN HORSE REVIEW May/June 2016 May/June 2016  WESTERN HORSE REVIEW.COM  62 63   WESTERN HORSE REVIEW May/June 2016 May/June 2016  WESTERN HORSE REVIEW.COM  63 

the back fence Straight up talk from the front seat of the western riding world

T
he equine industry has a mix 
of citizens but one large active 
and identifiable group pervades 
its demographics. They go by 
different labels depending on 

the discipline but after the dust clears they 
are the same group with the same qualities. 
In the disciplines most familiar to me, these 
folks are known as non-pros – typically week-
end cowboys and cowgirls who have real jobs 
outside the horse world that allow them the 
financial capability to pursue a horse adven-
ture. The majority endeavor to improve their 
horsemanship skills and seek to improve their 
knowledge about horses as well. Quite admi-
rable. Also wise. As their skills improve, that 
strategy will provide the most benefit from 
their investment of time and money, and their 
personal satisfaction gets a big boost.

The path to improvement is varied but has 
some basic common elements. The accom-
plished non-pro is identifiable in any setting 
from the show pen to the high country trail. 
They are confident and competent horse peo-
ple at a level not restricted to the show pen. 
They have a strong understanding of horse 
behavior and a solid method of communica-
tion with equines. 

Now, you wonder, just how did they el-
evate their skills? How do they continue to 
learn? Examine any sport situation – amateur 
or professional – and you’ll find the com-
monality: coaching. Professional eyes and 
experience offer advice at every level of sport. 
Coaching is paramount to personal improve-
ment. I tangent quickly from this to point out 
there is often a prevalent thought that ad-
vancing with your horse is a DIY adventure. 
We could soft pedal around that thought all 
afternoon, and suggest the progress would be 
limited, but in reality the progress is virtually 
nonexistent or else (all too often), very flawed 
in the results column.

I’m a big proponent of professional coach-
ing and training. To be a successful and pro-
gressive non-pro, coaching is vital. That said, 
the relationship and obligations of both coach 
and student are complex. Human nature gives 
us all a unique personality. Factor in that as we 
age we get a serious grasp on the idea (some-

times erroneous), that we know more than we 
do. Admittedly, this can cause friction in the 
interaction between coach and non-pro, how-
ever, trainer, non-pro, and maybe the Good 
Lord willing, those challenges can be mitigat-
ed and even eliminated. 

While this started out to be my typical style 
of rant based on repetitive behavior I’ve wit-
nessed that has proven unproductive in the 
past, don’t despair, for I’m heading towards 
doling out some good advice. Cut me some 
slack while I struggle along and sort this out.

Let’s look at some areas where non-pros can 
help themselves with awareness and action.

Coaching styles. The position of coach is 
sometimes just an unsolicited transition from 
trainer to coach. Your horse trainer becomes 
your coach. Mostly, it works (emphasis on 
mostly). The successful trainer is not always 
the best coach. The trainer’s skills with horses 
can be difficult to articulate to the student. 
With practice and conscious effort on the 
trainer’s part this is overcome. The teacher/
student relationship is a tricky one to balance. 
Most students need a combination of firm mo-
tivation, relentless expectation of performance 
tempered with nurturing the skills necessary 
to achieve the goals. If you had trouble with 
that sentence try this: some coaches yell a lot. 
Some coaches explain a lot. Some coaches 
cuss a lot. Somewhere in the middle is prob-
ably just right. Higher success rates typically 
come from compatibility of coaching styles 
and learning styles. Make sure that blend hap-
pens. Get in a program that suits your per-
sonal style of learning and comfort.

Self-help. A great starting point for a non-
pro is to take stock of skills. You might need 
to get some professional help to objectively 
evaluate your skill set. Define your riding skill 
level and be honest – brutally honest – about 
it. Most riders overestimate their abilities. 
That is an impediment. Core skills are criti-
cal to performance. If they are inadequate for 
your aspirations, they need to be improved. 
Riding is an athletic endeavor, meaning physi-
cal conditioning counts. Riding a chair five 
days a week doesn’t provide the necessary 
conditioning demanded by recreational rid-
ing, and certainly not competition perfor-
mance events. Get in shape. 

Learn the rules of your chosen discipline. 
Study the rule book. Attend any information 
sessions pertaining to judging or competing to 
learn more about the sport. Ask professionals 
about areas that may seem hazy to you. Learn 
to interpret the judges cards that are posted 
at your competitions, most are designed to 

The utopian dream of bonding with your horse in mutual 
understanding with a Disney style ending meets the serious 

investment of cash and down-and-dirty grit of hours 
spent in an arena. 

By RON ANDERSON
Artwork by STEVE SCHIESTEL 

Horse Student

“To be a successful and 
progressive non-pro, 

coaching is vital.”

continued on page 60
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At this year’s Canadian Finals Rodeo, held mid November, 

in Edmonton, Alberta, a few of the champions proved 

that steadfast consistency trumps most everything 

when it comes to the race for a CFR title. 

By CASSIE HAUSAUER 

Photos by COVY MOORE

=
CONFIDENCE +

CONSISTENCY

CHAMPIONS

F
or both Nancy Csabay and 

Vulcan, Alberta, cowboy, Roland 

McFadden, their sixth Canadian 

Finals Rodeo qualification would 

be one to remember. 

Taber, Alberta, cowgirl Nancy Csabay 

and her mount Little Miss Wicked (Terribly 

Wicked x Like An Effort, x Special Effort), 

who was voted Horse with the Most Heart, 

is a true testament showing that consistency 

pays off. The duo came into the Finals in first 

position without winning a single rodeo dur-

ing the 2015 season. Throughout the finals, 

they placed second four times, third once, 

and fourth once, which put over $57,056 in 

Csabay’s pocketbook as well as gave her the 

Top Gun award for winning more than any 

other contestant at the Finals, and made her 

total season earnings a hefty $84,714. This 

was Csabay’s sixth Canadian Finals Rodeo, 

which she has attended on three different 

horses she trained herself.   This year despite 

not winning any rodeos, Csabay took home 

big cheques. “I think it just proves that if you 

consistently place second and third, you can 

be the champ. I think in some ways it helped 

me stay in the moment. I really wasn’t think-

ing championship until the last round when I 

knew I had to keep the barrels standing.” 

Csabay won almost $1,500 at Camrose, 

$2,526 at Lea Park, $1,881 at Sundre, $2,260 

at Medicine Hat and Strathmore paid her 

$5,722 after placing in the long go, short 

round and average. Cinch Pro Rodeo Series 

Finals brought in $1,875. 

Roland McFadden and Lacombe, Alberta, 

resident Tyrel Flewelling have roped together 

for about 10 years. They came into the Finals 

each sitting in third place. They started the 

year off strong in Medicine Hat winning a 

second place cheque good for $2,274. Shortly 

afterwards they won Leduc Black Gold Rodeo 

for $3,513. The team stayed hot placing at 

16 rodeos throughout the season including 

second at Innisfail for $3,995, and second in 

Bonnyville for $2,857. They made just over 

$3,000 each in Strathmore placing in the first 

go, winning the short go and placing second 

in the average. They took home another good 

cheque from the Cinch Pro Rodeo Series 

Finals in September taking home $3,750 after 

placing second in the first go, fourth in the 

second go and first in the average. 

You not only have to have a great partner in 

team roping, but also a solid horse. Flewelling 

has one main mount. “My horse’s name is 

Tick but his registered name is Kid Horse. 

Csabay sneaks past the second barrel on 

Little Miss Wicked for a clean run. 

He goes back to Peppy San Badger. I bought 

him in 2013 out of New Mexico from Jarryd 

Burris. He was a little green at the start but 

now he works good.” 

McFadden has two horses to head off. 

“One is a bay roan that I call Champ. I call 

him that because the first roping I took him 

to I actually ended winning first and third 

and my first saddle, when I was 17. He’s out 

of Nebraska originally and we got him from 

my Dad’s good friend Berle Hebbes from 

Strathmore. He’s 20 now so I don’t ride him 

too much but he’s in awesome shape for what 

he’s gone through. He fractured his pelvis 

in 2007 and twisted his colon in 2008. He’s 

had a tough go but he’s tough as nails. I also 

rode him at the Cinch Rodeo Series finals in 

Calgary where Tyrel and I won the average.

“My main horse is a Quarter Horse out of 

the Nicola Valley in Merritt, BC. They never 

got papers on him but he’s 17 years old. His 

name is Charlie or Charles. I call him either 

or depending on the day. He’s not a very 

big horse only about 14.2 but he’s built like 

a tank. I ride him inside because he’s short-

strided and faces up extremely well going 

up the wall and in small spaces. He’s great 

inside and great outside; he gives me every-

thing he has every time, he’s just a winner. 

Our good family friend Paul Fuller had him 

and I kept him for the winter when he went 

to Arizona one year. By the time the spring 

rolled around I was really starting to get with 

him and get some things ironed out on him. 

That was back in 2008 and both these horses 

got me to my first CFR in 2009. They both 

complement each other and it doesn’t matter 

which one I’m on, I never have to worry about 

them.”  The pair had one thing on their mind 

as they headed to Edmonton for the Finals. 

“Be aggressive. Don’t back off. We roped 

good there last year and we were aggressive. I 

didn’t want to force anything but also I wasn’t 

going to safety up and kick through a throw 

“The duo 

(Nancy Csabay and 

Wicked) came into the 

Finals in first position 

without winning a single 

rodeo during the 2015 

season.” 
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CHARLES MARION RUSSELL  (1864–
1926) was many things: quintessential 
Westerner, historian, advocate of the Indian 
culture, cowboy, writer, outdoorsman, 
philosopher, environmentalist, conservation-
ist, and of course, artist. An artist who, even 
as he put paintbrush to canvas knew he was 
documenting a visual record of a disappearing 
West. His art is that of a storyteller, and that 
is perhaps the most endearing quality of it. A 
viewer can imagine the time and place, and 
set himself within it in a vicariously back-in-
time fashion. Russell had a remarkable ability 
to capture in paint, bronze, ink, and wax the 
personalities and events of his time and place. 
Considered the first Western artist to live in 
the West he painted, Russell knew his subject 
matter intimately, and thus, he set the bar for 
many Western artists to follow. His work was 
indisputably authentic.   

Although he was born in St. Louis, Missouri, 
Russell called Montana home for most of his 
life, and in Great Falls is a museum with a mis-
sion of preserving, researching, interpreting, 
and educating modern generations on the art 
and life of the artist; and the art and lives of his 
contemporary western artists, essentially the 
work of his disciples from across the continent 
over the past century. 

The Russell: An Exhibition and Sale to 
Benefit the C.M. Russell Museum, March 17-
19 this year, in Great Falls, boasts six signifi-
cant consignments by the master himself, plus 
what is expected to be the high selling piece 
of the auction – an outstanding oil painting 
by Thomas Moran: Castle Rock Green River 
Wyoming, estimated to hammer between $3.5 
and $4.5 million.

Several Canadian western artists includ-
ing Doug Levitt, Jody Skinner, Andrew Kiss 
and Michelle Grant are juried into the show 
this year. Complementary to The Russell are 
several other western art shows in the city that 
weekend. Altogether it’s one of the grandest 
displays of art with a focus on the culture and 
country of Russell’s West in North America, 
and a not to be missed event for the western 
art aficionado.
 ~ Ingrid Schulz 

COWBOY ARTIST

OUT WEST

One of six originals by the master himself, this oil 
painting (Indian with Bow, c. 1900), by Charles M 
Russell is estimated to sell between $750,000 and 
$1,250,000 at The Russell exhibition and sale mid-
March in Great Falls, Montana.
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